





In these collisions, we
and inspiration, power







WHO WE ARE

AETT 1s a new breed of brand,

s A s one that captures the style and soul
L Bk of New York City and honors
ggils, |NUVURSY & the pun‘[y and Sano‘[i‘[y of the earth

through an inspired collision
of artistic vision and sustainable
planet-first crafting .
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A brand that finds inspiration in
creativity and responsibility.



PURPOSE

To extend American Eagle’s leadership of jeans into the premium
denim segment and act as an incubator of sustainable innovation.

MISSION

Disrupting the denim industry with a focus on planet-first practices.

VALUES

Focus on sustainability. Focus on universal assortments.
Focus on lowering our impact on the planet.
Focus on quality and craftsmanship.



- - .i..- ...1;.1...-_....‘... - .-.”. o o W g - 5 “.“_ J T Lu;‘u.t..ﬂ.‘. .I..‘ I.-.t.-!!. .
Gy or M LON ORI i s bh,.m.u&kwﬂhﬂﬁih%ﬂiﬁi. ol Lt a4} 1 2grpad
Y W . ..r . . : p..... LR i o :...H....T i kh.hr..\.ﬂﬁh—.ﬂ\f?ﬂ-ﬁq q..-.____.._s..___tvﬂ\ht____hh_‘ rr
LE MR “f= s 51 I .__wh.qhxx\-\__..\sﬂ‘ s Ry, ¥ 1
N "y e e o A Pk o g . LIy ’ Lo wldg digf P o f b
" . T : s - 44 F
. . i o g s R L A LA Wt Wﬂﬁhﬁ%\k&t.ﬁﬂ Lty PRrecpeidy
¥4 33 . p ¢ . , AL et s e L \x\ﬁﬂa@?&mﬁ oy ey i (L T
A dasey - ~ ¥ - NN L o L T T SR e xg?., o
N R L R : R e P TSP AN AR Lol Sl adybods Y/,
R AR L - n.. . -._...,_.... A H. L : 7 o, y ,ﬁ i ﬂ.\..._?_.u -,. tx\ﬁ\x.b‘ﬂ\ﬂ.\f\h\{?ﬁ.j P
R SR RSO LR o2 Wl N5 B S A iy,
SO Sl R N o o R S et G s Al )T P
RIS R TR § AL <7 T Nty g i ettt
5 Ay L Rt mf f,#ﬁ L T N Pemglnrp g g A g ;2 ;
 CASRE G AR | A L PTGl S o N N s N IROA LT ains \._.n.__.a.ﬂzi__. il
,....,m TR - N oy 5 o N .Eﬂux..{xxx.a“iw% Wedvtrivigy ..ﬁ“ i
Ry A : - e i a0 iy “ s LA ol e S
A OO ANE AR A ¥ P prmn 8 sl LRI IS Aol i e oL Frg g LAty /
ISFATANR IS o Al \ LT N LT, prs ff prp b, s e iddas .
PAREIIN T 722 i B9 NG e I Iy i ) YD
fJ_ .J. F..l._.- e - s " _-a..___.”..___u.E.. : . ,.r. LS Lo i ir s ..,-_‘...l-..‘mii.h..u\.\...\‘hﬂtﬂl..hﬂl. ..\.\_“..\_._._\_.__._1..\_. . .".. .‘_..-_..E.H.. #&*_#Ea
RN 1 el ey e AR s e N e RN 775 S Wl e e P g _
o AT o P s _ . O O A IS .5 e sl o i AL T - T
\ i, i, P ety PEEr Lot g s - : Y
e .-«..‘...\“.» i e o g 1 ' F . ..__...._.__.._.n. At “.11..-_.{.___“.__..__1_. s W ’ ..\u._.\_.-_\. .t.‘m..é §
L. i P rrA T PP N g it A s, ) " oy

NN 2 e ey ) _
i o i .......ﬂ......-....l-.__“.. i tﬁh‘.k T k.
e < e
g - h&nqﬁ.ntﬂ.........q.-\ ; .Iﬂ\._“t_.___n..l...., uiﬂd.qmw._”.t L
s ...... .“.. t...-.n._.fhma_-.._\!._.‘n . e T

A Ce i o APPY Lt
b LA ey AR g
St _.h.__.”.uw.ﬂ.___.. iﬁ\ﬁ.fuq&\mw}afvﬂmﬂﬂyﬂhﬁ ; s
B R £ e
SEPBAR ".xﬂﬂ.,wxhﬁkﬁhh LA hagpr
N PR Aty rp
T N\ )
) . ; ' .l...m. » i

Ay o i s ___. .

P o PP Ly - |
__.......__...‘._....___..__\.-.__..__. S A
A st
....._.____..___h...._..._. ' 5_.__...._‘\.1....\”..-....._... Y, :

A 1 G\
R o o i e .
W W o il

R R i e . 4
1 - E e e

. s 'l - A r
I e it P Pt S BN Py
R N A o At A S .
..1_._‘...-_. . o ............_._.U._.\_..n.._._..._-mﬁ.. o .‘.__...._._..._1_.“__.-...._1......__ .....__...._1....\...\ ...“.._.r ' 1 u
iu P .l...._..t‘--...‘...q..ﬂ . 1....11..._1._........-1..........1 ¢ \tql-..l...mﬂ.u. ..‘.....-........ﬁ._t.._.._._..\-...._... ...1!.....1...1. 1...%,.1 LW -
o bW ﬂv.,..,." b - B Wrrtr e r/vg, R
A L A 2 R M v L A o .

A

- o ; sy ; R F 2 T e, :
AV s o gl A LIt ot

Ry T i \ R e dd s LY I By
» s O [ e N A T AN T g g A A
NG e Ay \ Yk N NI it Y
O3 N i Al L A\ W Py, R i
&) B i T Wi WL s s\ Tt g
._........._.._..... f\i\ e - A - hﬁ ; ..__‘t_ ._.._.I..-_.,. ...ﬁ_..g.__\q (i q\&‘%\u\*\qﬁ
AN s e Kt ! \ .ﬂ\. e T8 aw....gﬁiﬂ\ﬁh\\.x‘.\ .
Sty et .._n_.ﬁmw\...x\f...__._ L i N\ ________._.____._.-q.s._._‘__1...______.________u“_,.m__,._.mv___t
R N i W o T \ il
R T : WL e L e g
VIS A s L A o il m S e TR Ao L L LR A A
Ot BN cf PO \ s . < i) AL oA A (o
A DA LT S R A el 4 NI R s
B P S oWy . N e i, e i..mb%h
SRR G N W P am P N\ o ot
e .,...__......... " xﬂ...._........ .. : : o A2 3 ..__..f -... r._.”.‘..__-....__..._\._“_,l_-.\..\ .%’ ....__.._......_... .u..q..._. Vs
) .,...... WL .....EHF_.. . ’ 4 ’ . R | - hxw..\‘__..__.x_\.. ..._..__._“_..._.___._...___._.__n.wt._.m\:f &%n.,._____...... :._..___.._____.._....__”.__n___.m_._.____u_..v
f.....u.. b, ...m.-a 5 Nl I : g . £ .....;.__...____q.._._..__n-u....\v____. g -_\__....._.4.4._ ; $ . W\ .&\Lﬁ\k\\ﬁﬁhﬁ\ﬂ.ﬂ
”, \: RN 1y & skl SN AR e I il
b3 " QA : A IRl S Nl L
R S ., C , e S SRR ARk RO i e L
ﬁ-_..-..r.._...q S - i ..._...._..\.t___.. e __..mnﬂ.._.._. " F P ..._._...___.____n..\__....t.. 3 e T e P ..1._.....-...._...___1..‘“-_...... F ..._.‘.____... .-..._..__.11._\“._....-.___.-..“.1{_1 il a..-n..\\\a.............\..-m....ﬁw...ﬂx.-ﬂtm
X, TR T g .“. ‘.. | e & AR g : [ = i L
RN _ \ I o, MWL i, s
'« ,M...__....., . ___.._"..Im___.._.____.-. ._..._._.._“___.“_w..a.x.. ; i u.__.___.._“.-.\__-._...‘.__.h..____n.....__"_._.._m... .\._J\.. .___.H ..*\._..__.. ...T.__.._‘.t.\-. ﬁ,.,.ﬂm.... _-__._‘\..\m.-__r..____.. v, ._.-.._“...._\....________..._:. .___&\..\.lﬁ._.‘
: ”.W . ”_, X P L gt I r vy _1..___.‘-._.__.5.5___...______-1__...__._....ux.ﬂv,.xﬂ:\umyq\tﬂ\ﬁt\ﬂ\. el ii x__h_...i____.u.___“.....t..thi N Ay A
' b e s AL LT FEFEY PPl g : s - g -y PR Ny
At Ny e ? ..."w.. j o di 217 s P g ; R A W
R \ k- ] L - | X, 3 ", ......r....._‘_..q.l.-.n\.n_......l. h..\...‘\...-l.‘.-ﬁ- l...-q&.____‘..___-.".... = T s ..\..‘.L.lh. | H e
k ..ﬂ N ”.,.. \ ._._.._.._._.._”__. ._......1,_, ' i Fidr __._.“..u...w,.\u ... g ﬂ.ﬁﬂmﬂ\ﬂﬂuuwh\ﬂt&f L..___Hu_..\\.\iﬂuujn..-.. Ve . m... ...H.nﬂu_un________.F ..-__w...-nhu.,_._ﬁﬂ ! ._.xxx___.__-..._.m.__.._..-__._.___.._..____..,
:r...._ L 2 ..___.._ hA ..,..,,._.. _.__.._.u........_.._...... A ...m_‘ i )y ..h\.._....,_-u T A . ..,x.u.. u...fﬂw\...__...___.__xw. whﬁuﬁ\&nﬁ.ﬁlﬁtﬁﬁ - " ._____. u_._“_.. ¢.H. % .\.?.w
s NVARN RN ) P 5 N S SrAEI S A LRttt SRR, e
| f%.ﬁ. “.. . M....# ___...ﬁ..“.._. 3 ! ...u..ﬂ.“..\.w.ﬂw. 7 f SR .....H....\..u..u........... .....u.....ﬁ.......\t..ﬂ...... _...._...__u..__._..r A g n N :__..”..11.1__.
I_.___._. - W .wrfeﬂ...u.!...ﬁ..ﬂr .__.u.._......qun..d. % o o, Vit e % .‘t. n__._....-... Ry P ; .....__.. .__..._..... r 1_.-...._\__._-_______.\._-“..1_-_\._..“\.._1_...__. --..._..._.. [ ! .._.____,._.....ﬂ ; e .
TR SRR SN SN A NI r D e
W | . ..,.-. 5 ..n.-.‘.._"ﬂ....ﬂ...ﬂ._—ﬂ. ..N..#q..r.. g ... . ._...___.....\“_wv_.._.m.a..”.”.... ... oy ..1..-..-_._.__...%._-1‘.-_1.__...“.......___&..-.. uq.... F f* : .” ..“ .,,......_..1
VRIS A N g i d AR SO s R RN
..,,-#U._r,.... "y _..“ e FFirr e L ..__._w... 5 s ......1.___..-__._g-_u__.___._._..._..u__,1 il N W .
\ LA 4 : St AP P A R \ L
Y . _.“ ..._”.._....._..__,.,.._J' ' e ] __......___.__.....___..._L.-__t.._‘.t...__ R s e, i
! i e A ..._....H. 4 R s Tk P Eh n___..._...__... ‘ 2
A .“._.. S LB LY r i, LT . A
Y o S " o SR ST R e e







T A
"k




10



BRREE CIIC £ Joige
Jsf‘*‘ MR, o

] d i o







____________
..........

------
tttttttttt
X i 5 1

Designed

Bringing together the We consider every detail that
energy of the city & goes into our garments to ensure that
the soul of the frontier every piece resonates with our 775

Planet-first approach. Premium guality—made with high quality material
Preserving our earth is part using exceptional manufacturing techniques
of everything we do 13



Planet-conscious in everything we do.

We're committed to becoming industry leaders by forging a path to fully sustainable manufacturing.
We want to not only lessen our impact on the Earth and its people, but also uncover ways in which
we can return to the planet. We embrace the tension between creativity and sustainability.
Design and manufacturing. Heart and mind. All have an equal weight and impact in everything we do.

Bringing together the industries’ top designers and leading sustainability experts, we will push our industry
forward with a steadfast focus on innovation. At times, our designs will lead the charge by pushing our
vendors and factories to discover the newest concepts in sustainable fabrication and production processes.

Other times, it will be the newest innovation in fabrication or production process that will inspire our designs.

We are passionate about offering premium denim and iconic wardrobe staples to our conscious,
uncompromising and considerate customer base with whom we share the belief that
beautiful design and protecting our planet are of equal priority.

14



The

Fabr 1cj~

Al

All of our fabrics are made
from sustainable raw materials
whenever possible, including
organic, recycled, and
sustainably sourced materials
through the Better Cotton
Initiative.

The -
lechniques

AE77 exclusively uses Green
Chemistry, which reduces
the creation of hazardous

substances commonly used in
the washing of our fabrics as

well as the total resources (water,

energy, chemicals, labor) being
used.

1he
Impact

We lower our environmental
impact through more
sustainable techniques and
machinery. The factories we
work with meet our company’s
highest water standards,
exceeding requirements for
recycling, water management,
and wastewater.

etails

We believe in being planet-
conscious, down to the last
detail. From how we make our
denim and build our stores,
to how we source our bags,
hangers, and packing tape.

Zero electro plating. Pure copper
only. Uncoated raw brass. Indigo
and garment dyes. Post-consumer &

recyclable materials for packaging.
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THE CONSIDERED

They see beauty in everything,
and everyone, around them.

18
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They’re as comfortable in the city as they =T

S

THE EXPLORERS

are in the country or desert. They pursue
a life well-lived, one of purpose and meaning.




THE UNCOMPROMISING

They admire quality over quantity,
appreciation over accumulation,
and a less-is-more mindset over
casual consumption.

20




THE CONSCIOUS

The beauty of the planet is just as important
as the beauty of objects, and preserving our
earth 1s part of everything they do.

21
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Our Collection
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Price Sheet

Jeans: $168-5198
Pants: $148-5168

Tees: 558-588

Woven Tops: $148-5198
Sweaters: $198-5398
Fleece: 598-5128
Dresses: $248
Outerwear: $198 - $898

Accessories: $25-5148

32



Guidelines

33



LOGO

AE/]

*Modified Glaschu Bold.

34



LOGO

Logo has exact centerline on the edge of the‘E. Minimum padding shou

d be at least 50% of total height.

35



98% BLACK

PRIMARY COLORS

WHITE

White is the primary color for AE77—balanced with 98% Black.
Supported with shades of Grey and Light Grey where further distinction is needed.
Typography should be white knock-out on any color darker than 50% Grey.

LIGHT GREY

36
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ABCDEFGHIJKLMN
OPQRSTUVWXY/Z

abcdetghijklmnopqgrstuvwxyz
12345673890

EEEEEEEEEEEEE
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ABCDEFGHIJKLMN

OPORSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz



EXAMPLE USE:

When two extremes collide,
the true beauty of each is revealed.

39



SECONDARY FONT

ABCDEFGHIJKLMN
OPQRSTUVWXY/Z

abcdefghijklmnopqgrstuvwxyz
1234567890!@#5%N&*()

HELVETICA NEUE ROMAN

ABCDEFGHIJKLMN
OPQRSTUVWXY/Z

abcdefghijklmnopqgrstuvwxyz
1234567890!@#5%N&*()

Helvetica Neue Roman is used for the majority of text and information. Italic accents where wanted [preferred over bolding words.]
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ACCENT FONT

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
1234567890!'@# 5% " &*()

HELVETICA NEUE BOLD EXTENDED

ABCDEFGHIJKLMN
OPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
1234567890!1@#$5%"&*()

HELVETICA NEUE MEDIUM EXTENDED

Helvetica Neue Bold Extended is used for necessary contrast in hierarchy
Medium Extended is an optional alt where bold is too heavy.

41



EXAMPLE USE:

AE77 exclusively use Green Chemistry, which reduce or eliminate
the generation of hazardous substances commonly used in the
washing of denim, as well as achieving a reduction in total resources
(water, energy, chemicals, labor) being used.

SPECIFICALLY
All hard wear has eco-finishing: no electro plating, pure copper.

Our zippers are uncoated raw brass with no plating.

42



ABCDEFGHIJKLMN
OPQRSTUVWXY/Z
1234567890



Toolkit



TAGLINE

Artfully Designed. Sustainably Crafted.

*Times Eighteen.

45



HEADLINE

A New Breed of Denim

*Times Eighteen.
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URL

AE77DENIM.COM

*Helvetica Neue Medium Extended.

47



ADDRESS FORMAT

83 SPRING STREET

*Helvetica Neue Bold Extended.
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Thank You



